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Convenience foods and ready-meal pro-

ducts, such as noodles, soups, and
canned foods, are readily available and
cost -effective, making them popularin
the food in dustry. As people’s lifestyles
change,newdemands haveariseninthe
food industry market. These food pro-
ducts often derive their added value
from the seasonings used in them or
alongside them. The consumption of
spices and seasonings varies based on
geographical region, as well as indivi-
duals’ tastes and preferences, and has

itsown fanbase.
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Flavouring and Seasonings

EADY MEALS

s — Flavors
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GHAZAL OXIN MEHREGAN

READY MEALS

Meat
onion
Chicken
tomato
shrimp
Chili
barbecue

Cheese

mushroom

paprika

thevegetables
Mushroomsand cream

et .y

TS A
o | =

LA T

www.gom-food.com



